


Groundswell is NGIV’s bi-monthly magazine, which delivers all the latest news from the horticulture
industry each issue, along with feature articles, profiles, technical advice and business tips.

Groundswell is published bi-monthly in print and digital format.

There are many benefits to being featured in Groundswell;

- You'll reach a large and engaged industry audience, with each issue being read by over
4,000 readers

- Your content will be seen by multiple sectors, including, production, retail, garden maintenance,
landscaping, floristry, education, government and media

— The magazine is distributed to all NGIV members, interstate members and visitors who attend
the monthly NGIV Trade Day

— You can choose to feature editorial or advertorial content

— Groundswell is a long-standing and respected industry publication.

With the added benefits of a digital Groundswell:
— Sharing the latest issue each week in our e-newsletter to an industry audience of 3,000 subscribers

— Sharing your content with your community; on your website, in your social media feed or through
your own eNewsletter

Linking advertorials and editorials directly to the author’s business website

Readers can take the magazine everywhere and read it anytime

Uploading and sharing your video content

Tracking and measuring article and advertisement engagement

Reaching a local, national, and international industry audience.

View a copy of Groundswell. Nursery & Garden Industry
Victoria



https://issuu.com/ngivictoria/docs/groundswell_feb22_finalmr

GROUNDSWELL ADVERTISING DEADLINES
—_—

MAGAZINE ADVERTISING EDITORIAL INSERTS ON SALE
EDITION MATERIAL DEADLINE MATERIAL DEADLINE DEADLINE

AUGUST 2022 4 Jul 2022 30 Jun 2022 5Jul 2022 30 Jul 2022
OCTOBER 5 Sep 2022 1Sep 2022 6 Sep 2022 29 Sept 2022
DECEMBER 7 Nov 2022 2 Nov 2022 2 Nov 2022 30 Nov 2022
FEBRUARY 2023 22 Dec 2022 20 Dec 2022 9 Jan 2023 27 Jan 2023
MARCH MIFGS (CONSUMEREDITION) 22 Feb 2023 17 Feb 2023 23 Feb 2023 20 Mar 2023
APRIL 3 Apr 2023 6 Apr 2023 3 Apr 2023 18 Apr 2023
JUNE 8 May 2023 4 May 2023 8 May 2023 29 May 2023
AUGUST 5 Jul 2023 30 Jun 2023 6 Jul 2023 28 Jul 2023
OCTOBER 6 Sep 2023 1Sep 2023 6 Sep 2023 28 Sept 2023
DECEMBER 3 Nov 2023 1Nov 2023 2 Nov 2023 30 Nov 2023
FEBRUARY 2024 21 Dec 2023 19 Dec 2023 8 Jan 2024 26 Jan 2024

PLEASE NOTE:

+ Article Deadlines: Deadline for submitted advertisements and article material for Groundswell snippets/brief items, new releases or
feature articles (including associated pics or logos) need to be supplied by the magazine deadline, unless prior arrangements have

been made. Articles may be amended at the editor’s discretion.

+ Deadline dates may be subject to change.

Inquiries: Contact the NGIV office on 03 9576 0599.



GROUNDSWELL ADVERTISING RATES ADVERTISING SIZES
. ___________________________________§ ____________________________

POSITIONS SIZE . VICTORIAN NON-MEMBER FULL PAGE QUARTER PAGE
(width x height) FULL MEMBER $ inc gst* INSIDE BACK HORIZONTAL
$ inc gst* INSIDE FRONT 18Tmm w x 6smm h

FRONT COVER A4 (210mm x 297mm) 3,200 3,520 TRIM SIZE

210mm x 297mm
INSIDE FRONT COVER A4 (210mm x 297mm) 2,880 3,170

BLEED SIZE

INSIDE BACK COVER A4 (210mm x 297mm) 2,480 2,720 216mm x 303mm
FULL PAGE A4 (210mm x 297mm) 2,200 2,430
HALF PAGE 18Tmm x 132mm 1,295 1,440
THIRD PAGE 18Tmm x 86mm 1,025 1,135

HALF PAGE 1/8 PAGE
QUARTER PAGE 18Tmm x 65mm 895 990 HORIZONTAL HORIZONTAL
ADVERTORIAL FULL PAGE 600 — 700 words plus two 2,200 2,430 181mm w x 132mm h TRADE REGISTER

to three images and logo 88.5mm w x 64mm h
ADVERTORIAL HALF PAGE 300 - 350 words plus 1,200 1,320
one image and logo

TRADE DIRECTORY 1/8 PAGE 88.5mm x 64mm 615 680
REVEALED 130 words plus 385 450
(New product announcement) an image and logo
INSERT 415 500
(SPECIFICATIONS: A4 sheet max. 110gsm, supplied) THIRD PAGE REVEALED

HORIZONTAL Hi res image plus 130

18Tmm w x 86mm h words of copy and logo

(supplied as highres jpg
or [Nlustrator eps)
* Please note: Above advertising rates apply to all SEASONAL AD PACKAGES
months except for the MIFGS Groundswell April 2023 . . . .
Consumer Edition. Discounts offered for mu!t]ple bookings during a
continuous 12 month period*:

To book advertising or for further information + 15% discount for 6 issues
please contact NGIV office on 9576 0599 or + 10% discount for 4 issues *(excluding MIFGS

comms@ngiv.com.au. - 5% discount for 2 issues Consumer Edition)




GROUNDSWELL MATERIAL SPECIFICATIONS

The following guidelines are to assist suppliers of Advertising or Editorial material in file preparation to appear within Groundswell magazine. Suppliers of digital advertising
material are responsible for checking all files before sending to NGIV. Any work undertaken by NGIV to process non-compliant material will incur a charge. Any digital file that
does not comply with these guidelines cannot be accepted. Electronic advertisements are to please be supplied as a press-ready, high resolution pdf.

WE DO NOT ACCEPT: Microsoft Publisher, Word, Powerpoint, CorelDraw as final art.

Page Size:

210mm x 297mm (A4)

Resolution:

300dpi/Screen ruling 175pi

Printing:

Groundswell is a four colour process publication.
All Pantone colours will be converted to CMYK
and we will not be held responsible for the
possible colour variation as a result.

Software:

Acrobat, Adobe Photoshop, Adobe Illustrator,
Indesign,Quark 2019.

Prepress:

Total Ink —300%
Dot Gain -5%

Front cover bookings:

Hero cover image to please be a single image
of green-life and not product or pack shots or
an advertisement.

Logos are not permitted on the cover but a
short paragraph or descriptive sentence about

the cover image and company logo along
with contact website can be included in the
magazine where layout permits.

The only text allowed on the cover is the
strapline which appears at the bottom of the
page and should be short and around 45-50
characters in length.

Hero image to be a vertical high res image
suitable to crop to 210mm wide x 297mm high
plus 3mm bleed all around (216mm wide x
303mm high) in CMYK or original RGB
uncropped file directly from camera without any
enhancements or manipulation. Image must
be 300 dpi at 100%.

Please keep in mind to allow for the Groundswell
masthead at the top of cover when selecting
the image.

Images:

Images sent seperately or included in Quark,
Photoshop, Indesign or lllustrator documents
must be grayscale or

CMVYK, file type preferred is .eps or .tiff, @
300dpi to the exact size required (i.e. 100%),
line art bitmap tiff files @ 1200 dpi. Logos
must be vector EPS files. Please do not, under
any circumstances, supply images and logos
that have been taken from a web page. Web
images are low resolution which is not suitable

for print purposes, and copying images may
breach copyright. JPEG files sent via email will
only be accepted after being checked for quality,
and will be converted into the suitable format.
Note that embedded JPEGs in supplied adverts
can cause print errors and should not be used.
Please convert those images to CMYK .eps files
as specified earlier.

Fonts:

All fonts must be embedded or supplied (both
printer and screen). Please do not artificially
stylise fonts (eg: bold, italics) as simulation
results in unsatisfactory output. All fonts to be
converted to outlines within application used.
Please avoid all truetype fonts.

Bleed:

Minimum 3mm is required for full-page
advertisements only, and always allow enough
space for trim. All smaller sized ads should be
made to the mechanical specifications given.

Advertisement press-ready PDF specs:

Advertisements to be supplied as press ready
PDF files:

1. All fonts embedded (no Truetype fonts accepted)

2. All elements must be CMYK. RGB, LAB or spot
colours are not allowed.

3. OPI must never be included in the file.
(see advanced tab in distiller)

4.Resolution: 300dpi for all submitted images
and files.

5. All full page ads must have trim and bleed
marks positioned outside the bleed area to
avoid them being visible.

Submitting files

When emailing artwork please keep in mind
that our email is limited to 1T0MB per email
(including your attachments). Use file
compressing programs like Stuff It or ZIP to
lower the size of your files, or send via
WeTransfer, DropBox or MailBig or similar.
Please share content with comms@ngiv.com.au
and angie@valegraphics.com.au.

Design charges

We offer a complete ad design facility. Charges
for all design services will be made separately.
Should extensive work or author changes* be
required, additional charges will be incurred
subject to viewing supplied material.

*Author changes are where an advertiser
supplies copy or has agreed to copy and, on
sighting the proof, makes extensive changes
to the previously agreed/supplied copy.



EDITORIAL SUBMISSION SPECIFICATIONS

NGIV happily welcomes all submissions but cannot guarantee publication date.

NGIV will make every effort to consult and collaborate with the author on any recommended changes but reserves the
right to edit the article to the magazine’s style and to make any required corrections as recommended by the Editor.
Any content submitted may also be published on NGIV’s website and social media channels.

Content submission:

Feature article/editorial images and graphics:

Please submit your content to comms@ngiv.com.au.

For image files that are too big to email please add to a DropBox
folder or similar and share with angie@valegraphics.com.au

Text for article:

Text may be sent as a Microsoft Word document for longer copy,
or email for shorter pieces.

Feature article: 1,000 to 1,200 words plus 4-6 images to select
from.

Full page article: 650 to 700 words plus 3-4 images
to select from.

Word doc requirements:

Heading: Please supply a short heading that you can visualise
will not run over two lines. Preferably around 10 words is ideal.

By line: Please state author’s name and title

Intro paragraph: Please ensure the documents has a clearly
defined introduction paragraph of approx 45-50 words or less.

Image/graphics captions: Please supply captions at the end of
the Word document referencing the supplied image number/
file name and not in the actual file name of the image.

Images embedded in a Word doc or PDF must also be
supplied separately.

Images taken off websites will not be accepted. Images must be
submitted as separate high resolution .jpg, .eps or .tiff files @
300dpi. Minimum size of shortest length of photo is 90mm wide
@ 300dpi.

Please supply 6 to 8 images to provide options to select from
when placing them in final layout.

It is preferable that you not alter the image in any way
before submission. Please submit the original RGB uncropped file
directly from camera without any enhancements or manipulation.

Logos to be supplied as high res Illustrator eps vector files and
not jpgs please. Logos taken off a webpage will not be accepted.
Vector files allow scaling to any size or overlaying on images,
without loss of quality.

Graphs, charts and tables that appear in a Word to be supplied as
the original Excel doc they were created in please. If a proprietry
software has been used, as is sometimes the case in scientific
graphs and charts, then please supply the file as an eps or high
res pdf if possible.



